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COMM111/Introduction to Mass Media – Final Exam
1. (2 pts.) What is a paywall?  In which media industry are you likely to find one?

2. (2 pts.) The most influential magazines of the nineteenth century were targeted at what audience?   

3. (2 pts.) About 80% of advertisements in colonial newspapers concerned land sales, transportation announcements and:
A. taverns and pubs

B. runaway slaves

C. job notices

D. pistols and other firearms

4. (2 pts.) Which form of media does our textbook identify as “the main repository of history and everyday experience, passing along stories, knowledge, and wisdom from generation to generation.”

5. (4 pts.) Explain the concept of “economies of scale.”   

6. (2 pts.) Define and explain “narrative.”

7. (4 pts.)  Explain the U.S. Government’s historical regulatory attitude toward big business.  What is the attitude today?

8. (3 pts.) Fill in the blanks to this statement:

Eighty to ninety percent of new and consumer media products typically fail so a _____________________ demands rapid product development and efficient market research.  This heavily favors __________________________ with greater access to capital funds over _______________________________ that can’t absorb losses from failed products.
9. (2 pts.) If I have vellum, what do I have?

10. (2 pts.) What factor had an effect on the dramatic growth in magazine circulation around the end of the nineteenth century?

A. cheaper postal rates

B. improved rail system

C. lower cover price

D. all of the above

11. (4 pts.) Explain the relationship between public relations and advertising.

12. (2 pts.) What 2-word phrase explains this fact: two thirds of the world can’t afford most of the products advertised on American, Japanese and European television?

13. (2 pts.) The 1998 tobacco industry settlement in the United States outlawed:
A. the use of cartoon images like Joe Camel in tobacco advertising

B. the use of human images, like the Marlboro man, in tobacco advertising

C. the sale of U.S. tobacco products to Third World nations

D. all chewing tobacco by 2004

E. the tobacco industry’s lobbying of Congress

14. (2 pts.) Identify Edward Bernays role in the development of mass media.
A. he invented the  45 r.p.m. single, enhancing record sales

B. he was the father of the public relations industry 

C. he helped Gutenberg develop the first printing press

D. he developed a very tasty sauce
15. (2 pts.) What term refers to a style of early-twentieth-century investigative journalism where reporters rooted out corruption, waste and scandal in politics and business?

16. (2 pts.) Which specific media industry voluntarily adopted a restrictive rating code in 1954 in order to get the U.S. Government off its back? 

17. (2 pts.) Up-front payments from record companies to radio stations to play a song a specific number of times is called _________________________________.

18. (3 pts.) The historical development of media and communications includes all of the following eras except:
A. oral

B. written

C. industrial

D. print

19. (3 pts.) The textbook describes three stages in the emergence of a media innovation.  Which of the following is not one of them?
A. Entrepreneurial stage

B. Consumer stage

C. Mass media stage

D. Novelty or development stage

20. (2 pts.) What is an E-book?

21. (3 pts.) Magazines typically don’t appeal to readers over the age of 50 because mainstream consumer culture already addresses them.

A. TRUE

B. FALSE
22. (5 pts.) Explain the unique problems faced by the newspaper industry as a result of emerging technologies.

23. (3 pts.) Identify the concept that allows manufacturers to control the price of goods (because building or sustaining this concept is the focus of many marketing campaigns).

24. (4 pts.) Explain what is meant by a “digital divide.”

25. (3 pts.) Known as the referee for truth-in-advertising, what U.S. Government agency investigates claims of deceptive or misleading advertisements?

26. (3 pts.) Companies that lose money on domestic products in order to profit in the 

international market are practicing synergy.
A. TRUE

B. FALSE
27. (4 pts.) Define propaganda.  State whether you think it should be legal or illegal, and 
why.

28. (2 pts.) Facts can be interpreted in a number of ways.  Emphasizing or downplaying certain information is a public relations practice known as ________________________.

29. (2 pts.) When economic or political leaders try to convince citizens and consumers that the interests of the powerful are just common sense, thus resulting is an atmosphere where there is less challenge or criticism, the practice is called ____________________________.

30. (2 pts.) Pick the term that refers to the economic situation in which a few firms dominate an industry.

A. monopoly

B. corporate scaling economies

C. oligarchy

D. oligopoly

E. limited competition

31. (2 pts.) Name the white performer called the king of cover music for his long string of cover-based hits in the early years of rock and roll.

32. (2 pts.) Commercial speech (advertising) is always guaranteed by the First Amendment.
A. TRUE

B. FALSE

33. (3 pts.) Devices such as iPods, iPads and smartphones are forcing major changes in consumer viewing habits and media content creation.  Such devices are examples of ____________________ technology.

34. (3 pts) What form of research classifies people by their primary motivations in order to provide advertisers with details about which consumers are most likely to buy which products?

35. (4 pts) Identify the individual who believed that a company could sell more products if it were associated with positive public images and values rather than deceptive business practices.

36. (6 pts) There are several conventional techniques used in persuasive advertising. Pick six and explain them.

