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iTunes Radio puts the squeeze on free listening.

It’s “phasing out the ad-supported stations” on iTunes (excepts Beats 1). Apple users will soon lose the ad-supported free-tier and face these options – subscribing to the $9.99-per-month Apple Music, an interactive service. Making do with Apple’s live radio-like Beats 1 global station (and probably more to come).  Trying Spotify or another interactive-license service, where (like Apple Music) you can request specific tunes and artists.  Or trying out Pandora or some other non-playlist service, to get something similar to the three-year-old iTunes Radio.  Record labels would love listeners to get accustomed to pay-walls, whether it’s Apple’s or somebody else’s.  On January 29, Apple will take a big step in that direction.  BuzzFeed reports Apple’s statement last Friday, about phasing out everything except Beats 1. (And of course your own iTunes library isn’t affected.)  But to ease the pain, it’s keeping the free three-month trial period of Apple Music.  That’s the one Taylor Swift protested against, forcing Apple to do an about-face and pay artists during that free trial time.

