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Chapter 13/Writing News for Radio and Television

Lesson #13: Audiences do not have to go to the news operation on television or a website to be informed.  The information can come to them.
Writing for Radio/TV Differs from Print:

1. Timeliness: breaking stories get top priority…when something happens determines whether a story will be broadcast…sense of immediacy

2. Information Rather Than Explanation: radio & TV are more concerned with information than the explanation…most stories must be told in 20-30 seconds…little time for detail

3. Audio/visual impact: radio stories with actualities are more important than those without…TV stories with good pictures run higher in the newscast than stories without

4. Emphasis on People: standard formula is to focus on an individual’s problem and how they deal with it…TV can show images of people but not photos of issues

Characteristics of Radio/TV News:

· Immediacy – use the present tense (“government study shows that…” instead of “government study showed that…”)

· Conversational style – write the way people talk…avoid official jargon… simple, short sentences with transitive verbs in the active voice…OK to use contractions (can’t, don’t, won’t, isn’t) if pronunciation & intent are clear… never use slang, colloquialisms, incorrect grammar, vulgar or off-color expressions

· Tight phrasing – don’t be wordy…minimize use of adjectives & adverbs…make each word count

· Clarity – listeners & viewers can’t go back and review what they heard or saw, so be clear & precise…break down statistics so they are understandable

· Writing the Lead – remember most people are doing other things while listening to radio/TV…strive to attract their attention.  Cue listeners to what is coming up

· Lead-ins and Wrap-ups – a lead-in introduces a taped excerpt from a news source or reporter (actuality); a wrap-up is a one-line conclusion to the story that signals the listener a new story is about to start

· Writing to the Video – starts with the decision as to how to shoot video for a story…relate words to the pictures

· Format [p. 278-79 open for debate] – triple space copy, specific size margins, 70 computer characters per line, each story on separate piece of paper
· Names & Titles – permissible to not always give full name & title

     [example: “Senator Ayotte” instead of “NH U.S. Senator Kelly Ayotte”]…don’t

      use middle initials unless you are specifying between two people with the

     same name…give title before name

     [example: “Colonel Quinn” instead of “Robert Quinn, state police colonel”]
· Pronunciation – DesRochers | Gauthiers

· Abbreviations – generally avoid them, especially names of states, months, days of the week or military titles.  Exceptions: Mr., Ms., Mrs., Dr., a.m., p.m.

· Symbols & Numbers – don’t use symbols ($, %, no.)…write out numbers one through nine and eleven; use digits for 10 and numbers over 12.
· Quotes & Attributions – rarely used in radio/TV because it is awkward to identify a quote out loud as opposed to in print; verbal cues should be used to indicate quotations

· Punctuation – extra commas are often used as visual cues for the newsreader…use ellipses in place or parentheses or semicolons.

Guidelines for Using Social Media

1. verify all info gathered from S.M. before publishing

2. info gathered by reporters should be shared online and on S.M. before newscasts; hold only the results of investigative news

3. video & photos can be submitted by readers/viewers through a website; the user must agree to let the news organization share the content
Teleprompter – an electronic device used in TV that projects copy over the camera lens so the newscaster can read it while appearing to be looking straight into the camera

Conclusion: Stations vary in writing style and in preparation of copy.
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