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Chapter 7/Finding the News in News Releases

Lesson #7: Good publicity is so important that people & organizations spend a lot of money trying to obtain it.

Reporters don’t go out and dig up all of their own story ideas.  All sorts of people and organizations write and submit news releases (also called press releases or handouts) in hopes of securing favorable media attention.

Good news releases meet the criteria for good news stories.

Writers of press releases accept (and expect) that reporters will rewrite their sentences; news releases are not objective.

General categories:   

· Coming events/personnel matters

· Causes

· Image building

An alternative form of news release is the Letter to the Editor [see p.135]…any release printed for free leaves ca$h for the cause! 

Release dates: organizations often ask the media to hold the information until a specific date, though not all media honor hold dates.  If one outlet breaks the hold date than all competitors will probably break it as well.

Rewriting Press Releases:

· Read the release carefully and determine the news value

· Check for accuracy and fairness.  Ask questions about information that seems to be missing.  Verify spellings or info you have doubts about.

· Do your own research, interviews and reporting to fill in missing info.

· Check the accuracy of statistics, polls or surveys.  Be skeptical.

· Call the contact person listed on the release.  Watch for self-serving quotes.

· Rewrite the story with a strong lead that makes the news value crystal clear to the reader/listener/viewer.

· Look for additional story angles triggered by the material in the release.

Conclusion: Don’t be satisfied with a press release or the info it contains.  Ask Questions.  Check sources.  Find alternative sources to develop a more informative and accurate story for your readers.
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