Ch. 8-10


COMM221/MEDIA & PUBLIC RELATIONS final exam     April 21, 2014

a) 1. (3 pts) Public issues are generally subjects with three particular characteristics; list them.

2. (4 pts) Define a zealot and explain how he or she fits into public relations..

1. 3. (10 pts) Name and explain the five factors that regulate social conduct

4. (2 pts) Another way to describe “work-for-hire” is _______________________.
5. (4 pts) Differentiate between social media and social networks; how are they related?

6. (2 pts) When powerful factions or special interest meet head-on, both sides usually compromise a bit.  This outcome is known as _______________.

1. 7. (14 pts) Our textbook lists 7 guidelines for handling crisis communications; explain them.

8. (2 pts) Define situational ethics and give an example.

9. (2 pts) Copyright laws provide legal protection for creative works, both in form and style, against unauthorized publication or reproduction.  Under what circumstances might a writer, artist, photographer or graphic artist not own their artistic efforts?

10. (2 pts) The use of public relations strategies and tactics to deal with public via – and issues related to  - the Internet is known as __________________.

11. (3 pts) Why are public relations practitioners concerned with the general public?

12. (2 pts) Fill in the blank.  The majority of people will watch to see which way ______________  go before speaking or acting.  Therefore, PR practitioners must focus on the 8% who can influence the 90%.

13. (2 pts) What helps a PR practitioner gain, regain or hold public trust and credibility, both internally and externally?

14. (4 pts) A recent trend called litigation public relations happens when a lawyer simultaneously functions as an attorney and publicist.  What is the other name for this trend and explain its two objectives?

15. (2 pts) Explain the difference between spim and spam.

16. (3 pts) What is the first problem faced by PR practitioners?

17. (4 pts) Explain the concept of issue anticipation and explain where it fits in public relations.

18. (5 pts) There are two types of crises that require public relations attention.  Name them, identify which form is the more prevalent, and provide examples.

19. (3 pts) Explain the two shortcomings of public relations as a profession.

20. (3 pts) Why are some copywriters now asking for certification of product reliability before writing news releases or advertising copy?

21. (2 pts) Define hypermedia and provide an example.

22. (3 pts) What is the definition of a crisis that might result in the need for crisis communications?

23. (2 pts) Define cybersmear.

24. (3 pts) Normally copyrighted material can’t be reproduced without permission.  Explain the fair use exception.

25. (4 pts) Most public issues are in one of four stages of life (latent, emerging, hot or fallout).  Explain each.

26. (10 pts) Write a detailed essay about the various federal agencies that have rules and regulations that could impact public relations.
