Convergence

Convergence – the melding of traditional media into something entirely new – the concept that consumers should be able to get information on their own terms, however and whenever they want it.  Convergence means the alliance of four communication forms:

1. Print

2. Broadcast

3. Internet

4. Mobile phones or other wireless device

The practice of sharing and cross-promoting content from a variety of media, some interactive, through collaborations and partnerships.

Today, anyone can be a publisher thanks to technological improvements that permit inexpensive printing, the ability to create digital audio and video with ease, and the simplicity of distributing text, photos, audio and video over the Internet.
