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Digital advertising revenue grew 22% last year to $31 billion, says PwC.
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Search (up 27%) and display ads (up 35%) propelled the growth, according to PricewaterhouseCoopers data released by the Internet Advertising Bureau.  But look at the growth of mobile advertising – up 149%.  At $1.6 billion, mobile is still far behind search ($14.8 billion) and display ($11.1 billion).  But you see the direction, and it’s all up.  Digital video grew 29% to $1.8 billion and (a category radio should be watching) retail rose 21% to $7.1 billion. 

PaidContent draws some handy comparisons between this PwC report on 2011 digital, and a few others.  The PwC number of $31 billion is close to that of eMarketer, which estimated digital at $32 billion.  But the Kantar Media report found actual declines in fourth quarter search and display.  That will sound familiar to many radio operators, who hit a small iceberg in last year’s Q4. 

