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Introduction

Interactive means that the user controls the flow of information.  This is the opposite of linear media, such as a traditional video, where the creator controls the flow of information and the viewer is a passive recipient.

Interactivity allows users to get the information that they want when they want it, and it allows the users to be active participants in the communication process. 

For example, a student watching a linear college promotional video must sit and watch the information that the filmmaker wants to present in the order that the filmmaker presents.
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Structure of a Linear College Public Relations Video

An interactive media program on the same subject presented on a Web site would offer infinitely more choices to the viewer.

· By using some sort of menu interface, the viewer could click on exactly what he or she wanted to see, such as athletics, and see it immediately.

· The athletics sequence would have additional menus, perhaps listing individual sports.

· A student interested in soccer could click soccer and go right to that sport.

The menu screen would also suggest other linked topics, such as tuition for athletic scholarships.  These related topics could be instantly accessed with a mouse click.  

The advantages of the interactive program are clear.  The viewer gets exactly the information that he or she wants without sitting through an entire linear PR program, and the viewer can easily bring the same information up again to show a parent or guidance counselor.
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Structure of an Interactive Media College PR Program

Interactive Media allows the creator to use the combination of media (text, sound, pictures, video, animation, etc.) that best communicates his or her ideas.  

Interactivity allows the viewer to get the information (or entertainment) they want when they want it and in the form they desire. 
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