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Chapter 26

Conclusion: Becoming a

Professional Interactive Writer

COMMON FLAVORS:

· Writer v. Editor

· do you want to write original copy and be in charge of the majority of content ?

· would you rather have writers work for you ?

· editors are usually good writers first

· Contract v. Permanent

· freelancers work as contractors for one or more companies

· work is done for a set period of time or a specific project  

· work can often be done from home at your convenience

· need to keep finding work when projects end

· no benefits like paid vacation, health insurance

· permanent employees work specific hours in a set location

· permanent employees get specified benefits

· permanent employees have less freedom than freelancers
· Agency v. Single Company

· agencies help a variety of clients with websites, training & other interactive media needs

· agencies have a wide variety of projects

· agencies often feature long hours, frantic pace

· agencies & single companies offer a regular paycheck

· single companies usually sell one type of product/service

· single companies typically have a limited variety of projects

· single companies tend to need generalist writers

· single companies have a slower pace

· Entertainment v. Information

· games are common elements in training programs

· games are common elements in highly entertaining programs

· games are common elements in museum exhibits

CHALLENGES TO MASTER:

· Creative

· interactive writers must be able to write for many media (print, audio, video)

· they must understand how the elements of interactive media affect communicating information or telling a story

· Technical

· need a general understanding of interactive technology

· need to effectively use these tools to communicate

· Productivity & Organizational

· the sheer volume of work can be overwhelming

· need the ability to meet production deadlines

· strong word processing skills vital

· knowledge of information software can be a big plus

INTERNSHIPS:

· great way to get professional experience

· often they are unpaid

· usually they require you to at least be a part-time student

· usually can get academic credit with prior approval

· sometimes result in paid jobs

PORTFOLIOS:

· better to have samples of several shorter pieces than one long piece

· break work down into defined categories (book review, web feature story, scene for game, website, etc.)

· develop impressive flowcharts or storyboards to accompany text

· get part of your interactive writing produced as a website or multimedia program that can be demonstrated

· create a portfolio website with links to work samples

· bring print copies of your work to job interviews

· create a CD-ROM of your work (especially longer pieces) that you can leave behind after a job interview

NETWORKING:

· meet people in your industry

· many job offers result from personal contact

· join professional organizations

· attend meetings, conferences, seminars & social events 
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