DGME330/Web Page Design & Development II


Google Search Engine Optimization Starter Guide exercise
Who are you? ____________________________________

Each question is worth five points.

1. Define “cloaking.”

2. TRUE or FALSE…Some mobile sites refuse access to anything but mobile phones.

3. What is “compact HTML?”

4. If your code included <meta name=“robots” content=“nofollow”>, what would it mean?

5. What tool tells search engines whether they can access and crawl parts of your site, and where is it found?

6. Why do heading tags typically make text contained in them larger than normal text on the page?
7. What is the point of the “alt” attribute?

8. What is “anchor text” and what does it do?

9. Explain Google AdWords.

10. What will likely influence your website more than any of the other factors discussed in this guide?

11. Why is it a good idea to avoid a navigation scheme based entirely on drop-down menus, images, or animations?

12. Explain what a breadcrumb is.

13. If you type specific words into a search engine, will they appear in bold on the search result page?

14. What does it mean to “crawl a website?”

15. Define the Open Directory Project.

16. How is a description meta tag different than a title tag?

17. Why is it best practice to create a unique title for each page on a website?

Example: <title>Fuzzy Unicorns Central</title>
18. TRUE OR FALSE - Search engine optimization affects only organic search results, not paid or “sponsored” results such as Google AdWords.

19. Who should search engine optimization decisions be based on, and why?

a. visitors of your site

b. Google

c. paid advertisers

20. Refer to image at right; write your answer below.
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