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Friday, March 26th 2010

by Tom Taylor | tom@in3media.com | 609.883.3321

Internet now “more essential” than TV for many Americans, says the latest Infinite Dial study. 
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It’s the 18th cooperative study between Arbitron and Edison Media Research, and Edison’s Larry Rosin says “For the first time more people would choose to eliminate television from their lives than the Internet, if they were forced to choose." It’s still razor-thin for those in the national study conducted among 1,753 persons 12+ - 49% would choose to keep the Internet versus 48% for their TV sets. But Arbitron’s Bill Rose says the gap is “much greater” among those 45 and younger.

---------------------------------------------------------------------------------------------------------------------------------

Tuesday, March 30th 2010

Start the car, crank up the iPod.

In-car use of MP3 players has grown to 1-in-4.  That’s one of the many findings from the new Infinite Dial 2010 study from Arbitron and Edison Research – and it’s a high number. 24% of those in the national study of 1,753 persons 12+ say they’ve listened to an iPod, iPhone or other MP3 player while connected to a car stereo.  Edison principal Larry Rosin says “the car is clearly a crucial battleground for people’s attention.”  And it’s not just an occasional thing, for those who do plug in while belted into the seat – “our study shows that most of those who listen in this fashion do so more than once a week.”  It's certainly added competition in the cockpit for radio, especially music radio. Arbitron and Edison are putting out some interesting factoids ahead of next week’s release of their 18th collaboration devoted to new media, now called “Infinite Dial.” 

