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Online listeners now say they “listen most to Internet-only audio.” 

Is that horse out of the barn for terrestrial radio? Here’s the shift since 2004 – back then, 48% listened most to the online streams of AM/FM stations, and 46% favored Internet-only. Today in the Pandora era, 55% listen most to Internet-only streams, versus 40% for AM/FM streams. What do they seek in Internet radio? 20% said “control” over programming. 17% said “variety.” 14% said “fewer commercials” and 14% also said “to listen to audio you can’t get elsewhere.” More bullet points from the latest Infinite Dial study – growth in the media-consumption-friendly broadband has stalled in the last year or so. But within those households, 45% have at least two computers. 62% have a Wi-Fi network, leading Edison’s Tom Webster to observe that households “are not only connected, they’re untethered” because of the wireless access. Another thing that hasn’t changed much in the last year and may have plateaued is “weekly online radio audience” – it’s flat at 17%, or about 43 million. And finally – when did we turn into a country of text-crazies? The “Dial” reveals that “nearly half of cell phone owners text multiple times a day” – and it ain’t just kids. Download the quick-read 89-page pdf of the Arbitron/Edison Infinite Dial study here.
